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Introduction

The INGINEUS survey was run from November 2009 (thd) to June 2010 (month 18) in
nine countries, namely, Brazil, China, Denmark,@amny, India, Italy, Norway, South Africa
and Sweden. It was carried out in five languagewylijgh, Portuguese, Danish, German and
Italian).

Three sectors were targeted: ICT, automotive, amnd-processing. These sectors have been
chosen as they represent a range from high tealstind(ICT) to progressively lower tech
industry (agro-processing).

Here below, Table 1 summarises the sector covevbglee INGINEUS survey by country
and relatively partner institution.

Table 1: Sector coverage and partners involved

w Partner country

2 DIE Germany

E ULUND Sweden

g FUMNDEP Brazil

5 Lda Italy

& GIBS{UP) South Afirca
partner country
NIFU STEP Norway

5 ULUND Sweden

= GUCAS China
IBS Estonia
CcDs India

o partner country

5 CBS Denmark

< GIBS(UP) South Afirca

For each sector, a sector leader was appointedlpodefine the scope/breadth of the sectors
to be surveyed. Each sector leader was assistadimber of the Executive Committee, as
follows:

. Automotive sector. Eike W. Schamp (DIE) and Jo Lorentzen (HSRC amanbver of
the Executive Committee)

. ICT sector: Balaji Parthasarathy (IlIT-B) and Cristina Chaade (ULUND and
member of the Executive Committee)

. Agro-processing sector Stine Haakonsson (CBS) and Helena Barnard antnias
Ismail (UP(GIBS) and members of the Executive Cottes)

Before the launch of the survey, processing the INERJS questionnaire required survey
partner institutions, WP leaders, sector leadedsthe members of the Executive Committee
to undertake the following steps:
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1. In preparation of the Workshop on Methodology (@332009, Johannesburg, South
Africa, month 3), UP(GIBS) requested that each \&&ér should have elaborated the
top three questionsto include in the questionnaire and essentialrobquestions (size
etc.) of value;

2. At the Workshop on Methodology, UP(GIBS) circulaedocument aggregating the
survey questiondnto a preliminary draft form across the work packages;

3.  From April 2009 (month 4) to May 2009 (month 5pdi decisions needed to be made
on the survey design and processThe questionnaire was jointly revised by WP
leaders, sector leaders and the Executive Commiaeh survey partner institution
selected a representative database from the relendarstry within their country;

4. In May 2009 (month 5) WP leaders approved finst definitive version of the
questionnaire, which would have been launched on a sample of pdmpanies in the
following months;

5. From June 2009 (month 6) and August 2009 (monthtH®),questionnaires received
feedbacks from the Executive Committee and seaaddrs. At the same time,
instructions were provided to all ten countriesdwuting surveys on how to set up the
online survey tool througlBurvey Monkey. The surveys would have then been
conducted using the Survey Monkey online tool immDark, India, Norway, South
Africa and Sweden and/or via face —to-face andoteae interviews in Brazil, China
and India. Those countries that would have runstirgey not through Survey Monkey
were required anyway to report the results on tihreey editor. In this way the survey
progress could be monitored from a central site;

6. In September 2009 (month 9) survey partners wepeined to:(i) get comfortable with
the online survey editor Survey Monkefyi) send pilot requests to their company
contacts,(iii) prepare a final distribution lis{jv) create a letter to mail to company
distribution list from Survey Monkey;

7. From October 2009 (month 10) to November 2009 (imcht), survey partners
provided to UP(GIBS) feedbacks from pilot companiesAccording to them, the
Executive Committee elaborated tihefinite version of the questionnaire Before the
final launch of the questionnaire (16 November 306@rvey partners sent e-mail alerts
to the sample of firms to expect the questionnane for permission.

A total of 1192 responses were received from apoadents across the survey project. The
survey consisted of fourteen questions. The inigakestions were designed to illicit
background and demographic information from thendir the second section of the
questionnaire aimed to establish the regional foausovative capabilities and offshoring
behaviour of firms whilst the final section deaittwpolicy issues and the financial crisis.

In what follows,Section | (Interview protocol) an&ection Il (Database design) provide the
final elaborated tools before the launch of the INBUS survey.

Section 1l (Templates and guidelines) gathers instructioabahted for survey partners to
ensure the greatest effort in conducting the survey

Finally, section IV presents all the information that was requiredsoiyvey partners to
elaborate the integrated analysis and descriptatesscs of the survey results.
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1. Interview protocol

1.1. Introductory letter

GIN&,
‘. : )" Impact of Networks, Globalisation

a and their Interaction with EUStrategies

INGINEUS is an international research project fuhd®y the European Commission th
studies global innovation networks. It involvesrédearch institutes and universities in se
European countries plus Brazil, China, India andt®&frica. For further information on th
INGINEUS project please see www.ingineus.eu

In [country] the [Institutd is responsible for undertaking the survey on Hebfathe research
consortium INGINEUS.

The [Institut¢ (see [web sitp is fully responsible for the protection of yodata. Your
responses are treated with full confidentiality.stes are summarised in spreadshé
together with information collected from other eptéses in the sample. Data protection
fully guaranteed.

Contacts for survey queries
If you have any questions to the survey, pleas¢acothe following persons:
[Please insert your contact dethils

[Name and surnanftefemail addregs

[full postal addreds

[phone numbér

For more information on INGINEUS, please visit ougb site at www.inginues.eu

nat
ven
e

|

rets
is
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1.2. INGINEUS questionnaire

. Answer by placing a cross in the relevant box, pkeéhere a written comment is
needed

Answer for your specific enterprise, e.g. standraltirm or specific subsidiary
Answer all questions as they relate to your entsggn 2008

Where data for three previous years are requestedde 2006, 2007 and 2008

The abbreviation ‘MNC’ is used for ‘multi-nationabrporation’ throughout the
survey

1. Please briefly describe your enterprise’s main prodct (goods or services)

1.1 | Agro-processing
12 icT

1.3 | Automotive

1.1. Main areas of focus (agro-processing)

101 | processing and preserving of meat and productioneatt products

102 Processing and preserving of fish, crustaceansretidscs

103 Processing and preserving of fruit and vegetables

104 Manufacture of vegetable and animal oils and fats

105 Manufacture of dairy products

106 | Manufacture of grain mill products, starches amalc$t products

107 Manufacture of bakery and farinaceous products

108 Manufacture of other food products

109 Manufacture of prepared animal feeds

1.2. Main areas of focus (ICT)

26:30:00 Manufacture of communication equipment

62:01:00 Computer programming activities (This class inchitee writing,
modifying, testing and supporting of software)

62:02:00 Computer consultancy activities

62:03:00 @ Computer facilities management activities

62:09:00 @ Other information technology and computer servidéevdies

1.3. Main areas of focus (automotive)

25241 Manufacture of technical parts and accessorie$astip
28408 Pressing, stamping and roll forming
2914 Manufacture of bearings, gears, gearing and drigiegents
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3161 Manufacture of electrical equipment for engines aglicles
343 Manufacture of parts and accessories for motorclkehiand their engines
74205 Engineering activities for projects in specifichiaeal fields
Others

Others (please indicate)

2. Areyou:

2.1 A standalone company?

2.2 A subsidiary of an MNC?

2.3 The headquarters of an MNC?
3.1. How many full-time equivalent (FTE) employees doegour enterprise have?

3.1 Fewer than 10 FTE employees

3.2 10 to 49 employees

3.3 50 to 249 employees

3.4 250 to 999 employees

3.5 1000 or more employees
3.2. Does your enterprise have a significant share of k&g activity abroad?

YES

NO

3.2.1. If you answered ‘Yes' to the question above then phse provide the percentage

(%) of total sales derived from export.

%

3.3. Do you have significant R&D activity?

YES

NO

3.3.1.

If you answered ‘Yes’ to the above then please estate the number of full time

equivalents employed in R&D.

In geographical terms, is your enterprise’s largesmarket?

4.1

Internal to your enterprise

4.2

A regional market (local region in your country)
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4.3 Domestic market (rest of the country)

4.4 | An export market

5. If an export market (4.4) was selected then pleasmdicate the 3 most important
destinations in terms of sales.

5.1 North America
5.2 | South America

5.3 | Western Europe

5.4 | Central and Eastern Europe
5.5 | Africa

5.6 | Japan & Australasia

5.7 | Rest of Asia

5.8 | The rest of the world (developing)

6. Which is the most important source of technology fo your enterprise (including
hardware, software and knowledge)?

6.1 We produce most technological inputs in-house

6.2 We buy most of our inputs from other branches afaun MNC

6.3 We buy most of our technological inputs from non-@1firms

6.4 We buy most of our inputs from MNCs with which wee anot formally
connected

6.5 We buy most of our inputs from public-sector orgations, e.g. research
institutes, universities etc

7. Please indicate if your enterprise experienced innvation in the past 3 years (2006-2008)
in any of the following. You may tick more than oneoption.

Newto | Newto | New

the the to the | None
world industry | firm

7.1 New products

7.2 New services

7.3 New or significantly improved methods of

manufacturing or producing

7.4 New or significantly improved logistics,
distribution or delivery methods for your
inputs, goods and services

7.5 New or significantly improved supporting
activities for your processes (e.g.
purchasing, accounting, maintenance
systems etc.)
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8. Regarding the development of the most important inavation of your firm in the last 3 years: who did yu actively collaborate with and in
which geographical location? Region refers to a suibational area, please select all that apply.

Central Japan &
Your Your North South Western | & Africa AuZtralas Rest of
Region | Country | America | America | Europe | Eastern ia Asia
Europe

8.1  Clients
8.2  suppliers

8.3 | Competitors

8.4 Consultancy companies

8.5 | Government

8.6 Local  Universities/Research
Institutions/Labs
8.7 Foreign Universities/Research
Institutions/Labs
8.8 | Other
Other (please specify)
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9. Has your enterprise developed formal/informal linkages (e.g. research relationships) with
the following kinds of foreign organizations? [(nformal implies no written contract or
financial obligation exists)

Please tick all relevant boxes.

Yes, Yes,

. No
formal informal

9.1  Clients
9.2 suppliers

9.3 | Competitors

9.4  Consultancy companies

9.5 Government

9.6 Foreign universities/research institutions/labs
9.7 | Other
Other (please specify)

9.1.Regarding internationalisation, does your firm offfore (or has your firm offshored)
production or any R&D activities? (Offshoring encompasses activities both internal and
external to the firm for the purposes of serving hme country or global markets in a location
outside the enterprise’s home country)

YES
NO
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9.2. Complete only if ‘Yes’ selected in Question 9.1 abe.

What were the important regional factors in the detsion to offshore your enterprise’s production anddr R&D innovation activities into a
host region(s)? Mark all important factors.

Offshoring Offshoring
of production| of innovation

9.21 Availability of specialised knowledge in the hosgion

9.2.2 Availability of qualified human capital at a loweost than in your own country

Access to knowledge infrastructure and serviceébarhost region (R&D infrastructure, technical

e support services etc.)

Access to other infrastructure, cheaper productsources and services (land, inputs or unskilled

LS labour, ICT, electricity, roads, airports, ports.pt

9.25 Opportunity to sell existing products and achiexeager access into new markets

Incentives for the location of activities in theshoegion (e.g. favourable regulations, special tax

SRS regimes, testing facilities and trials etc.)

9.2.7 Efficient financial markets (including Venture Ctl)

9.2.8 The level of ethical standards and trust

9.2.9 The enforcement of intellectual property rights

9.2.10 | Following clients who are outsourcing i.e. ‘foll@@urcing’

9.2.11 | Other, please specify below

Other (please specify)
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10. Please indicate how the following functions are péwrmed by your enterprise, including different subsdiaries of the same firm.

At subsidiaries

At subsidiaries

Outsourced to

Outsourced to a

Outsourced to a

By your unitin | of firmin a of firmina : partner outside partner outside
: . a partner in : :
your location | developed developing your country in a | your country in a
) . your country : : )
location(s) location(s) developed location| developing location
10.1 Strategic Management
10.2 Product development
(research, design and
engineering)
10.3 Marketing, sales and account
management
10.4 Operations (manufacturing,
service supply)
10.5 Procurement, logistics,
distribution (obtaining, storing
and transporting inputs and
outputs)
10.6 Corporate governance (legal
finance, accounting,
government relations)
10.7 Human resource management
10.8 Technology and process
development (maintenance,
redesign of equipment)
10.9 Firm infrastructure (building
and maintenance IT systems
10.10 Customers and after sales

service
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11.Indicate the extent to which the following factorgepresented a challenge or barrier when developing new good or service in collaboration
with firms, universities or other organisations lo@ated abroad?

Please note only one answer may be selected per row

i .| Not a barrier
Extrgme Serlgus Modgrate Small Barrier
Barrier Barrier Barrier at all

11.1 | Finding relevant new knowledge

Overcoming organisational barriers and gaining

11.2

management acceptance

Changing the current location of operations and the
11.3 :

associated cost thereof
11.4 Managing globally dispersed projects and cultural

differences
11.5 | Harmonising tools, structures and processes

12. During the PAST three years, how did your enterprie experience the following factors in the internatinalisation of your innovation
activities?

Highly Moderately | Moderately | Highly Factor Not
Negative Negative Positive Positive Experienced

Practical support from centres for the

12.1  internationalisation of innovation and technology
transfer

12.2 | Public incentives and economic support

The international exposure and contacts of

12.3  universities, public research and administrative
structures

12.4 | Relevant labour force training and skills

12.5 | The regulations, practice and jurisprudence around
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Highly Moderately | Moderately | Highly Factor Not
Negative Negative Positive Positive Experienced
intellectual property rights
126 _The rules and practice re.garding foreign direct
: investment and trade policy
The rules and practice regarding migration policy
12.7 | regulations for employing foreign
scientists/technicians/expert
12.8 Thg ayailat_)ility of_ risk capital fqr innoyation
' activities with an international dimension
12.9 The corpora’;e governance environment (ru]es
: concerning firm ownership, shareholder’s rights,)et
13. Considering your future innovation activities, please assess the need for improving the following faxs:
Very high Moderately | Moderately | Very low Factor not
need high need low need need needed

13.1

Practical support from centres for the
internationalisation of innovation and technology
transfer

13.2

More public incentives and economic support

13.3

Better access to international research networks

13.4

Higher skills in the labour force

135

More stringent regulations, practice and
jurisprudence around intellectual property rights

13.6

Better and clearer rules regarding foreign direct
investment and trade

13.7

More open and flexible migration policy regulation
for employing foreign scientists/technicians/expert

2]

13.8

Greater availability of risk capital for innovation

activities with an international dimension
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14. How have you reacted (or are planning to react) tthe current global economic crisis?

14.1 | Few or no changes

14.2 | Increasing efforts at innovation on your part

14.3 | A serious reduction of your innovative activities

14.4 | Relocation abroad of your innovative activities

14.5 @ Relocation of innovative activities to you from abad

Contact information

Company

Address

Address 2

City/town

State

ZIP/postal code

Country

Email address

Phone number
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2. Database design

After the elaboration of the INGINEUS questionnaservey partners were required to set up
their online survey tool through Survey Monkey amdranslate the questionnaire itself.

In what follows we report all information concergithe survey editor and translations of the
guestionnaire provided to partners before the famahch of the survey.

2.1. Survey editor

2.1.1 Survey Monkey

The online survey editor of the INGINEUS questianmais Survey Monkey(SM),
www.surveymonkey.comSM creates a common platform and format to all®ato capture
all data in the same tables and to assimilate resgsofrom all countries through the same
system.

Instructions for all countries conducting the survey

Please follow carefully the steps indicated beloygardless of how you plan to administer
the questionnaire: by phone, e-mail, face-to-faterviews. It is important to have a common
platform and format. This will allow us to captugkectronically all responses and to ensure
that we keep track of the country responses intnea!!

. Decide in which language you will conduct the syrve

. Translate the English version of the questionnadrgained in the link below
. Set up your SM account on Survey Monkey (cost: i520ith)

. Create your web-based survey site

. Decide on a list of pilot companies which will telstve the survey

. Your translated version of the questionnaire; ith& to your web based survey site;
your username and password on SM; your lists ot gpbmpanies; must be kindly sent
to Tashmia Ismail (UP(GIBS))

For an overview of questionnaire on Survey Monkagase seAnnex | to this deliverable.

2.2. Translations of the questionnaire
A standard document containing the English versibithe questionnaire was provided to
country partners to let them translate the questogr in the same format.

The questionnaire have been carried on in Engéslguage in India, South Africa, Sweden
and UK and translated by the other partners asllibws (the translated versions of the
guestionnaire are attachedAnnex I1):
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Table 2 languages in which the questionnaire has beeslated.

institution country language
CBS Denmark Danish
DIE Germany German
FUNDEP Brazil Portuguese
GUCAS China Chinese
All others - English
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3. Templates and guidelines

In this Section are report the instructions elatemtdo guide survey partners when launching
to and conducting the survey.

3.1. Survey launch

3.2.

Remember to alert firms: call or mail the firm t@groduce the survey and the fact that
they will be receiving the survey link in a mail.

Export your e-mail distribution list into SM: fohése who send the survey out
electronically, by exporting the distribution listo SM an e-mail would be sent to the
firm with a survey link in the e-mail letter.

Firms identification codes: the identification code the firm can be typed in SM, it is
contained in a column in the e-mail address lineawh company.

Introductory letter to explain the project to resgents: an example of a letter is
provided in_Annex lll Please feel free to cut and paste it into thedsttibution mail
or create your own letter if you prefer.

Incentive firms: a small reward has been includethe introductory letter in order to
incentivise firms to respond. Please include tlmisentive in your country mail or
explain it verbally if you are doing telephone acé-to-face surveys.

In case of no response: those firms who do nooreswithin 3 to 4 weeks of receiving
the mail should be called and sent the mail with lthk again. Firms which complete
and return the survey will be highlighted in SM.

Survey timeline

November 2009 — April 2010:survey partners collect responses and follow up on
incomplete or non-returned surveys.

May 2010: survey partners clean data.

June 2010:survey partners send cleaned data to Tashmiall@dR(GIBS)).

3.3. How to increase the response rate

Here below we provide you with some suggestiongassibly increase the response rate in
your country. Please follow them carefully.

Use a shorter and more attractogver letter for the survey (an example of cover letter
is provided inAnnex III').

Ask for adata baseto the statistical office of your country with déims belonging to
the sector of your interest.
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. If contact details are missing you may look for them on internet: it's likelyahyou
can end up directly with a personal email (e.gthef CEO or of the manager director)
and, if you don't, try to use the general e-makg] info@company.coinWhen only
general e-mail addresses are availahlenclude in the cover letter a line asking to
provide you the e-mail address of the right pettda could fill the questionnaire (even
if, it's rare that you will be contacted, in sonmases it can happen).

. Send the questionnaire to ALL the firms in the dzdae.

. If firms do not start the questionnaire, send aineler (an example afeminder for
non-respondentsis provided inAnnex IIl). If (after one week) you don’t receive any
feedback, send a second reminder to all the cattaadt you have in that firm (not only
to the one selected at the beginning).

. For those firms that did not complete the questnen it's worthing sending a specific
reminder (an example eéminder for partial respondents is provided inAnnex 111 ).
If you don’t receive any answer, phone the firmiagkhem if they need some help
with some of the questions.

. Share with all partners conducting the survey yperience!

IMPORTANT!

Try to reach the maximum number of completed qaestires by31st March 2010 The
final target should be around 10% of our entireytajpon of firms.
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4. Summary reports

This Section presents all information that wereunesgl to report and tables to fill by survey
partners in order to elaborate the integrated arsagnd descriptive statistics.

4.1. Methodology reports

The official deadline for completion of the surwegs16th April 2010.

To gather data from each country in exactly theesbormat, survey partners are kindly asked
to follow the instructions provided below as to htawformat, download, clean their data and
to prepare the methodology report.

4.1.1 Instructions for downloading from Survey Monkey
. Go to the analyse results section
. Click on the option to download on the left handesmenu

. Download theé'Summary Report” in Excel, CSV, HTML and PDF (download in all
formats since statistician may have preferences!)

Download the “all responses collected”
- Columns: the condensed and expanded options
- Cells: actual choice text and Numerical Valuenj1-

4.1.2 What the methodology report should tell us
. Database(s) used (e.g. the Beijing Bureau of Commeyer

. Noteworthy observations about database(s) (e.g.nmrmially purchased, regionally
focused)

. Region / national

. Initial data cleaning actions based on:
— Minimum size (number of employees) of firms conggictrom database
- Size of initial and ultimate cleaned database

— Job title contacted: (i) large-sized, (ii) mediurnesl, or 3) small-sized
organisations

— Mode of contact (face to face visit, call, emailp\e&y monkey)
— Number of responses
— Number of: (i) bounce backs / no contact possilileopt outs, (iii) no response

. Any relevant information on the sample

4.1.3 Controls

It is important to identify a strategy to ascertainether companies which did not respond to
the survey are or are not different to those whlichrespond (test for non response).
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Here below you will find three possible methods d@ing this. Please let UP(GIBS) know
how you are planning to test for non response:

1. Conduct a follow-up non-response survey. This é&ntalling about 5% of the companies
that did not respond and asking them to answewacé&efully chosen questions from the
survey. You should then compare the ones that hesgonded to the entire survey with
the control groups to check if they are statislycahd significantly different or not. This
is the most rigorous technique, even if it is quésource intensive.

2. Look at existing information in your database @ACE code or size of firm and
compare groups based on this classification.

3. Compare our survey responses to the responsestifearsurvey already carried out in
your country/region and with similar questions twy survey e.g. % of R&D personnel
employed.

4.1.4 Deadline

Please provide the detailed methodology reportdatd to Tashmia Ismail (UP(GIBS)) by
the 30th April 2010. By June 2010 survey partners will receive the integrated asialyand
descriptive statistics from UP(GIBS) for comments.
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Please complete a separate line for each databade u

Country: tirydus
Database(s) | Noteworthy Region /| Initial data Minimum Size of 1) Job title Mode of Number of | Number of:
used (e.g. the observations national | cleaning size (number| initial and 2) | contacted: contact (face to| responses | 1. Bounce
Beijing about database(s actions based | of ultimate 1. Large face visit, call, backs / no
Bureau of (e.0. on: employees)of cleaned organisatio | email, contact
Commerce) | commercially firms database ns surveymonkey) possible
purchased, contacted 2. Medium- 2. Optouts
regionally from sized orgs 3. No
focused) database 3. Small orgs response
Validation process: (see INVENTED examples for TY®GE information required)
Country: tirydus
Database | Control Sour ce of Nature | Extent | Control Source of Nature | Extent Control | Sourceof | Nature | Extent of
dimension1 | control of bias | of bias | dimension 2 | control of bias | of bias dimension control | of bias | bias
dimension dimension 3 | dimension
1 2 3
Swedish Size of firms Swedish CIS Ingineus | Statisti | R&D Swedish CIS| Ingineus | Statistica | Extent of Swedish More Statisticall
statistical 2007 has cally spending 2007 has lly non- | innovation CIS 2007 | newto y
agency bigger non- higher significa the world | marginally
sized signific level of | nt innovativ | significant
firms ant R&D ein (P=0.11
Ingineus
Experian Size of firms Data None None Location of | Data Ingineus | Statistica
contained in firms contained in | more Iy
Experian Experian concentr | significa
database database ated in nt (P =
Jhb 0.05)
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4.2.

421

1.
2.

DELIVERABLE 2.1: Original tool kit

Descriptive analysis

Subsequent analysis

Get overall totals per country and industry
Validate results
- Get totals for other surveys in on the topic (UNOXAPMG, others?)
- Non-response analysis:
a) Use CIS where possible
b) Use demographics contained in database
- Document local caveats and insights; the emergatgra of the phenomenon
Provide a descriptive analysis of survey responses

Table 3:analysis per country & industry of # of respons@sefach question

ICT Total responses Response rate
EU countries
Sweden

Estonia

Norway

Developing countries
China

India

TOTAL FOR ICT
Automotive Total responses Response rate
EU countries

Germany

Sweden

Italy

Developing countries

Brazil

South Africa

TOTAL FOR AUTOMOTIVE
Agro-processing Total responses Response rate
EU countries

Denmark

Developing countries

South Africa

TOTAL FOR AGRO-PROCESSING
TOTAL FOR DATABASE

Table 4: summary of responses and response rates per country

ICT (and for each subsequent industry) | TOTAL | Q1 Q2 Q3 Q4 | Qn

Sweden

Estonia

Etc

TOTAL EU

China

India

TOTAL developing countries

TOTAL
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5. ANNEX I: The questionnaire on Survey Monkey

In the following pages we provide the graphicalsie@n of the questionnaire as it displayed on
Survey Monkey.

) Seleﬂmmpag‘aﬂpsmimmﬁumisegﬁi{ooiuﬂelemg‘ne:

[BjEr T rr—] |
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[#3. Main area of focus (Agric... E
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‘Seleziona una pagina per visualizzare il sequito o tutte le
[#5_ Main Area of focus (Autom x| |
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‘Seleziona una pagina per visualizare il seguito o tutte le pagine:

B = ek you B[]
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6. ANNEX II: The questionnaire translated

6.1. The questionnaire in Danish

. Marker venligst det relevante felt ved hjeelp akldt med venstre museknap, undtagen
hvor en skriftlig kommentar er efterspurgt

. Bemeerk: forkortelsen MNS bruges gennemgaende fdtimationalt selskab'

. Svarene geelder for den specifikke virksomhed, reratén den er selvsteendig eller et
datterselskab

. Spergsmalene bedes besvaret med henblik pa virlebenk aktiviteter i 2008. Hvor
der spgarges for en 3-arig periode, inkluder venlzg©6, 2007 og 2008

1. Virksomhedens produkter

1.1 Fadevarer
1.2 Ingredienser
1.3 Drikkevarer
1.4 Dyrefoder

2. Ervirksomheden (markér kun 1 mulighed):

2.1 En selvsteendig virksomhed?
2.2 Datterselskab af et MNS?

2.3 Hovedkontor for et MNS?

3.1. Hvormange fuldtidsansatte er der i virksomheden? (selg én af nedenstdende muligheder)

3.1 Mindre end 10 ansatte

3.2 Mellem 10 og 49 ansatte
3.3 Mellem 50 og 249 ansatte
3.4 Mellem 250 og 999 ansatte
3.5 1000 eller flere ansatte

4. Hvor er virksomhedens stgrste marked?

4.1 Internt i virksomheden
4.2 | neerheden - i virksomhedens hjemmeregion
4.3 | resten af Danmark

4.4 Vesteuropa
4.5 Central- og Dsteuropa

4.6 Nordamerika
4.7 Sydamerika

4.8 Afrika
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DELIVERABLE 2.1: Original tool kit

4.9 Japan & Australien
4.10 | Dvrige Asien

6. Hvilken af de falgende udtalelser beskriver bedst itkksomhedens samarbejdsforhold
med leverandgrer af teknologi (f.eks. hardware, sbfare og viden)?

6.1 Vi udvikler selv det meste af den teknologi vi haung for.
6.2 Vi kaber det meste teknologi fra andre inden fdarMBS vi er en del af.

6.3 Vi kaber det meste teknologi fra firmaer der ikkereiltinationale.
6.4 Vi kaber det meste teknologi fra MNS'er som vi ik&emelt er en del af.

6.5 Vi kgber det meste teknologi fra offentlige indiibmer (universiteter
forskningsinstitutioner m.v.)

7. Angiv hvis virksomheden har gennemgaet eller oplevénnovation inden for de seneste 3
ar (2006-2008) i nogle af falgende former (markéragne flere, hvis relevant)

Ikke
Nyt i Nyt i Nyt i oplevet
hele fodevares virksom | innovati
verden | ektoren | heden |oni
perioden
7.1 Nye produkter
7.2 Nye service
7.3 Nye eller maerkbart Forbedrede
produktionsmetoder
7.4 Nye eller meerkbart Forbedrede
distributionsmetoder til jeres
produkter
7.5 Nye eller maerkbart Forbedrede

stotteaktiviteter (f.eks. inden for
bogholderi, salg, vedligeholdelse
m.v.)
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8. Hvem har | samarbejdet med i forbindelse med udvikhgen af den vigtigste innovation (nyskabelse) faorirksomheden i Igbet af de seneste 3 ar?

DELIVERABLE 2.1: Original tool kit

Marker gerne mere end én.

Central Japan &
Hjemmer Danmark North South Western & Africa Augtralas Rest of
egionen America | America | Europe | Eastern ia Asia
Europe
8.1 Kunder
8.2 Underleverandgarer
8.3 Konkurrenter
8.4 Konsulent virksomheder
8.5 Staten
8.6 Udenlandske
universiteter/forskningsinstitutio
ner/laboratoriers
8.7  Andre

Andre (skriv venligst hvilke)
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DELIVERABLE 2.1: Original tool kit

9. Har virksomheden indgdet formelle og/eller uformelke forbindelser i udlandet (i
forskningsgjemed) med nogle af fglgende former fanstitutioner? (markér gerne mere end
en, hvis det er relevant)

Ja, formelle | Ja, uformelle| Nej

9.1 Kunder
9.2 Underleverandgrer

9.3 Konkurrenter

9.4 Konsulent virksomheder

9.5 Regeringsinstanser
9.6 Udenlandske

universiteter/forskningsinstitutioner/laboratori
ers

LT/ Andre

Andre (skriv venligst hvilke)
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9.2. Vi vil gerne forsta hvilke regionale faktorer (udenfor virksomhedens egen region) der har haft betyding for virksomhedens valg af nye
geografiske lokaliteter for produktion og/eller forskning & udvikling samt andet innovation.

Udflytning af ﬁﬂgzt;;ig%: 1Eroc
produktion P
esser

9.2.1 Adgang til specialiseret viden i veertsregionen

9.2.2 Adgang til billigere kvalifiseret arbejdskraft enBanmark

9.2.3 Adgang til vidensinfrastruktur og service i veerggsomen (f.eks. forskning, teknikere mv.)

924 Adga_mg til an_dre form_er for infrastruktur, biIIigi_aprod_uktion og service (jord, input eller ufagleert
" arbejdskraft, informationsteknologi (IT), elekttit, veje, lufthavne, havne m.v.)

9.25 Muligheden for at saelge varer og dermed fa adgange markeder

926 Seerlige inqitamenter fpr at flytte aktiviter til iaegionen (f.eks. stgtteordninger, skatteregimer,
o testregulering og -faciliteter m.v.)

9.2.7 Effektive finansmarkeder (inklusiv risikovillig képl)

9.2.8 Niveauet for etiske standarder og tillid

9.2.9 Andre

Andre (skriv venligst hvilke)
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DELIVERABLE 2.1: Original tool kit

10. Hvordan er de fglgende funktioner udfart i virksomheden (samt i eventuelle datterselskaber)? Markér gee mere end 1, hvis relevant.

Af Af Outsourced til
Af datterselskabr | datterselskabr| Outsourced til | samarbejdspartnerOutsourced til
virksomheden, i andre i Samarbejdspar i et andet samarbejdspartner
hjemme industrialiserede| udviklingsland | ther hjemme | industrialiseret i et udviklingsland
lande e land
10.1 Strategisk Management
10.2 Produktudvikling

(forskning, design og
maskinudvikling)

10.3 Marketing, salg og
regnskabsfaring

10.4 Drift (fremstilling, service)

10.5 Kab, logistik, distribution

(tilvejebringelse, lagring og
transport af input og feerdig
produkter)

[1°)

10.6 Virksomhedsledelse
(juridisk, finansiel,
regnskabsmaessig,
ledelsesrelationer)

10.7 Human resource
management

10.8 Technologi og
procesudvikling
(vedligeholdelse, Igbende
design af udstyr)

10.9 Virksomhedens infrastruktur
(bygninger og
vedligholdelse af IT
systemer)

10.10 Kunder og post-salg service
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11. Baseret pa virksomhedens erfaringer: i hvor hgj grd bliver falgende faktorer set som afggrende barrier ved overvejelser omkring
udvikling af nye produkter eller services i samarb@e med virksomheder, universiteter eller andre or@nisationer i udlandet? Markér 1 i
hver raekke.

ekstrem alvorlig mindre . . ikke en
X X X lille barriere .
barriere barriere barriere barriere

11.1 | Adgang til relevant ny viden (fra hele kloden)

11.2 | Fastseettelse af veerdien af ny viden

Nedbryde funktionelle og organisatoriske barriemgr
11.3 | skabe incitamenter for samarbejde (f.eks. managemen
buy-in)

Virksomhedens nuveerende beliggenhed og
omkostningerne ved at flytte

Udfordringer omkring styring af komplekse geografis
11.5 | spredte projekter og kulturelle forskelligheder liewm
lande og regioner

Redskaber for harmonisering af strukturer og preseis
virksomhedens netveerk, der muligger samarbejde

11.4

11.6

12. | lgbet af de seneste 3 ar, hvor hhv. positive etleegative var fglgende faktorer i internationaliseingen af virksomhedens forsknings- og
innovationsaktiviteter?

Meget | Mindre | Mindre | Meget Hverken positivt
negativt | negativt | positivt | positivt eller negativt

Praktisk stgtte fra centre som stgtter internatise@ng af
12.1 innovation, for anvendt forskning og fra institurte til
fremme af teknologioverfarsler

Offentlige incitamenter og gkonomisk stgatte til

12.2 | internationalisering af forretningsmaessige og
innovationsrelaterede kontakter

Internationale kontakter samt fremvisninger pa ersiteter,
12.3 forskningsinstitutioner samt praksisser for
forskningssamarbejder

12.4 | Traening af arbejdskraft mhp. internationaliserihg a
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DELIVERABLE 2.1: Original tool kit

Meget | Mindre | Mindre | Meget Hverken positivt
negativt | negativt | positivt | positivt eller negativt

innovation
Regulering, praksisser og implementering af imneller
rettigheder (patenter, copyrights mv.)

12.5

Regulering af (og praksisser omkring) udenlandske
investeringer samt handelspolitik

Regulering af (og praksisser omkring) migratioaks. for
anseettelse af udenlandske forskere, teknikere supeter

12.6

12.7

Tilstedeveerelse af risikovillig kapital til
innovationsaktiviteter med internationale dimension
Regler for virksomhedens ledelsesstruktur (ejerskab
aktieejeres rettigheder m.v.)

12.8

12.9

13. FREMTIDEN: Hvordan vil falgende faktorer pavirke vi rksomhedens innovationsaktiviteter i fremtiden? Makér hvilke af falgende
faktorer der i dine gjne bgr forbedres:

Stort Mellem Lille

behov behov behov Ikke vigtigt

13.1 Bedre stgttemuligheder fra forskningscentre ogtutsiner til fremme for
teknologioverfarsler

13.2 | Flere offentligt stagttede incitamenter og mere mkoisk statte til
internationalisering af forretningsmaessige og irationsrelaterede kontakter

13.3 Bedre adgang til internationale forskningsnetveerk

13.4 Bedre treening af arbejdskraft

13.5 Strammere regulering, praksisser og implementexingnmaterielle rettigheder
(patenter, copyrights m.v.)

13.6 Bedre og klarere regler omkring udenlandske invesger og handelspolitik

13.7  En mere aben og fleksibel migrationspolitik for @atelse af udenlandske
forskere, teknikere og eksperter

13.8 Bedre adgang til risikovillig kapital til innovatnsaktiviteter med internazionale
dimensioner
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14. | forbindelse med finanskrisen, hvilket af nedensténde konsekvenser tror du denne vil have
for virksomhedens innovative aktiviter i den neermesfremtid?

14.1 | Meget fa eller ingen aendringer

14.2 | Starre satsning inden for innovation i virksomheden
14.3 | En alvorlig nedgang i virksomhedens innovationseztde aktiviteter

14.4 | Udflytning af innovationsrelaterede aktiviteterutlandet

14.5 | Hjemflytning af tidligere udflyttede innovationsatérede aktiviteter tilbage
til Danmark
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6.2. The questionnaire in German

Kreuzen Sie bitte die jeweils zutreffende Antworghé¢hkeit in den dafiur
vorgesehenen Kastchen an [x], wenn nicht ein Tiddten wird

Beachten Sie bitte, dass die Abkirzung MNU fir “Mhdtionales Unternehmen” im
ganzen Fragebogen verwendet wird

Antworten Sie bitte nur fr dieses Unternehmen, 2iB Einzelunternehmen oder eine
Tochter

Beantworten Sie bitte alle Fragen, soweit sie firr Unternehmen zum Jahr 2008
zutreffen

Wenn nach Daten zu den drei vorhergehenden Jakfeaggwird, sind die Jahre 2006,
2007 und 2008 gemeint

Beschreiben Sie bitte kurz das Hauptprodukt lhres Wternehmens (Gut oder Dienstleistung)

1.1 Verarbeitung landwirtschaftlicher Produkte

1.2 Informations- und Kommunikationstechnologien

1.3 Automobilindustrie

Sind Sie (nur einmal ankreuzen):

2.1 ein selbstandiges Unternehmen?

2.2 Tochter eines MNU?

2.3 Hauptverwaltung eines MNU?

. Wieviele Beschaftigte (Vollzeit-Aquivalente) hat Iln Unternehmen?

3.1 Fewer than 10 FTE employees

3.2 10 to 49 employees

3.3 50 to 249 employees

3.4 250 to 999 employees

3.5 1000 or more employees

Wo ist der gré3te geographische Markt fir Ihr Untemmehmen?

4.1 im eigenen Konzern oder der eigenen Gruppe

4.2 lokal/regional in Deutschland (ca. 50 km Umkreis)

4.3 national (gesamtes Bundesgebiet)

4.4 Nordamerika

4.5 Siudamerika

4.6 Westeuropa

4.7 Osteuropa

4.8 Afrika

4.9 Japan und Australasien

4.10 | andere Lander Asiens
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6. Welcher der folgenden Satze beschreibt am bestenedQuelle der Technologie-Inputs (Hardware, SoftwareWissen) Ihres Unternehmens?

6.1 Wir entwickeln die meisten technologischen Inpaisigenen Haus

6.2 Wir erwerben die meisten Inputs von anderen Beesiainseres MNU

6.3 Wir erwerben die meisten Inputs von Unternehmeskdine MNUSs sind

6.4 Wir erwerben die meisten Inputs von MNU, mit demennicht formell verbunden sind

6.5 Wir erwerben die meisten unserer Inputs von Offeiméin Einrichtungen wie z.B. Forschungsinstituténiversitaten etc.

7. Kreuzen Sie bitte an, in welchen Bereichen Ihr Unt®ehmen in den drei vergangenen Jahren (2006-2008)novationen durchgefuhrt hat
(Mehrfach-Antwort moglich).

neu auf dem neu fir lhre| neu fur lhr keines
Weltmarkt Branche Unternehmen von ihnen

7.1 Neue Guter
7.2 Neue Dienstleistungen

7.3 Neue oder signifikant verbesserte Fertigungs- G#eschaftsprozesse

7.4 Neue oder signifikant verbesserte Methoden in Lidgi¥ertrieb und
Auslieferung fur lhre inputs, Giter oder Dienstieigen

7.5 Neue oder signifikant verbesserte Methoden in stilezenden
Geschaftsprozessen (z. B. Einkauf, Buchfuhrungahthaltung, etc.)
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8. Mit wem haben Sie bei der Entwicklung der wichtigsen Innovationen Ihres Unternehmens in den drei leten Jahren aktiv zusammengearbeitet?
Bitte kreuzen Sie alles Zutreffende an.

Standortre Japan andere
gionin nationa Nordamerik SUdamerikaweSteurOp Osteurop| Afrik und Lander
Deutschlan| | a a a . .

d Australasin | Asiens

8.1 Kunden

8.2 Zulieferer

8.3 Mitbewerber

8.4 Beratungsunternehmen
8.5 Regierung, Behorden
8.6

8.7 | Auslandische
Universitaten/Forschung
einrichtungen

8.8 Andere, bitte nennen

[72)

Andere (bitte nennen)
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9. Welche regionalen Faktoren des oder der Gastlandein denen Sie einen Standort haben, waren fiir die riEscheidung bedeutend, Produktion
und/oder FUE und Innovationsaktivitaten dorthin zu verlagern? Bitte kreuzen Sie alles Zutreffende an.

Verlagerung

Verlagerun
von ’ ¥ von : .
Produktion Ir)r?_ovatlonsaktl
vitaten
9.1 Verfugbarkeit von speziellem Wissen im Gastland
9.2 Verfugbarkeit von qualifizierten Arbeitskraften miedrigeren Lohnkosten als im eigenen Land
93 Zugang zu Wissensinfrastruktur und Dienstleistungeastland (FuE-Infrastruktur, Technische
' Dienste etc.)
Zugang zu anderer Infrastruktur, kostengunstigelikiionsbedingungen (Grundstick, Inputs,
9.4 gering qualifizierte Arbeitskrafte, InformationsadiKommunikationstechnologien, Elektrizitat,
Stral3en, Flughafen, Hafen etc.)
9.5 Absatzchancen fur bestehende Produkte und beZsegang zu neuen Markten
96 Investitionsanreize im Gastland (z. B. glinstiget®egungen, vorteilhafte Steuerregeln, Test-
' Mdglichkeiten und Erprobung)
9.7 Effiziente Finanzmarkte (einschl. Venture capital)
9.8 Niveau von ethischen Standards und Vertrauenshemigeim
9.9 Andere, bitte nennen

Andere (bitte nennen)
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10. Bitte beschreiben Sie, wo die folgenden Funktioneim lhrem Unternehmen ausgefiuihrt werden (einschlielich der Zweigbetriebe Ihres
Unternehmens). Bitte kreuzen Sie alles Zutreffendan.

In In An einen An einen An einen
. . . Zweigbetrieben . auslandischen auslandischen
Am eigenen Zweigbetrieben) . nationalen N S
: . in Partner in einem Partner in einem
Standort in entwickelten . . | Partner . .
i Entwicklungsla entwickelten Land | Entwicklungsland
Landern ausgelagert
ndern ausgelagert ausgelagert
10.1 Strategisches Management
10.2 Produktentwicklung

(Forschung, Entwicklung
und Technische Umsetzung)

10.3 Marketing, Verkauf und
Rechnungslegung

10.4 Leistungserstellung
(Produktion,
Dienstleistungen)

10.5 Beschaffung, Logistik,

Vertrieb (Erwerb, Lagerung
und Transport von Inputs
und Outputs)

10.6 Unternehmensfuhrung
(Rechtsangelegenheiten,
Finanz, Buchhaltung,
Behdrden-Kontakte)

10.7 Human resource
management

10.8 Technische Prozess-
Entwicklung
(Instandhaltung, Anderung
der
Produktionseinrichtungen)

10.9 Unternehmens-Infrastruktur
(Gebaude, IT-Management

10.10 Kundenbeziehungen und
After-Sales-Service
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6.3. The questionnaire in Portuguese

. Responda marcando a caixa correspondente, exca¢ounm comentario por escrito for
necessario

. NOTA: a sigla MNC se refere a uma corporacdo madional ao longo de todo
guestionario

. Responda as questdes para a sua empresa espamitieapor exemplo, unidade
independente (stand-alone) ou subsidiaria, etc

. Responda todas as questbes considerando o anQ&ledfo referéncia
. Quando informacdes sobre anos anteriores forenss@aas, incluir 2006, 2007 e 2008

1. Escolha o setor que melhor descreve o principal pdoito (bem ou servigo) da sua empresa.

11 | Agroprocessamento

1.2 Tecnologia da Informacdo e Comunicacéo (ICT)
1.3 Automotivo

2. Sua empresa é (selecione apenas uma opgao):

21 Uma unidade isolada (standalone)?
292 Uma subsidiaria de uma MNC?
2.3 A sede de uma MNC?

3.1. Quantos trabalhadores em tempo integral tem a suamgresa?

3.1 Menos do que 10
3.2 De 10 a 49

3.3 De 50 a 249

3.4 De 250 a 999

3.5 1000 ou mais

4. Em termos geogréficos, qual € o mercado mais relev@ da sua empresa?

4.1 Dentro da sua corporacao
4.2 Sua regiédo local (seu estado)

4.3 O resto do pais

4.4 América do Norte

4.5 Ameérica do Sul

4.6 Europa Ocidental

4.7 Europa Central e Oriental
4.8 | Africa

4.9 Japéo & Oceania

Page 46 di 64



DELIVERABLE 2.1: Original tool kit

‘ 4.10 ‘ Resto da Asia ‘ ‘

6. Qual opcdo abaixo melhor descreve a relacdo de suwampresa com fornecedores de
tecnologia (hardware, software e conhecimento)?

6.1 Nd&s produzimos a maior parte dos nossos insumaosltegicos
6.2 NOs adquirimos a maior parte dos nossos insumawmltegicos de outras
subsidiarias da nossa propria MNC

6.3 Nés adquirimos a maior parte dos nossos insumasltegicos de firmas
locais (ndo-MNC)

6.4 Nés adquirimos a maior parte dos nossos insumosltagicos de MNCs com
as quais nao temos vinculo formal

6.5 NOs adquirimos a maior parte dos nossos insumosoltagicos de
organizacbes do setor publico, por exemplo, irtstude pesquisa,
universidades, etc.

7. Por favor indique se a sua empresa inovou nos ultims 3 anos (2006-2008) em qualquer das
opc¢des abaixo. Vocé pode marcar mais do que uma @pg

Parao | Parao | Paraa | Nenhu
mundo | setor firma m

7.1 Novos produtos
(B2 Novos servigos
7.3 Novos (ou significativamente melhores)

métodos de produgéo ou manufatura

7.4 Novo (ou significativamente melhores)
logistica ou métodos de distribuicdo (ou
entrega de insumos, bens ou servigos

7.5 Novas (ou significativamente melhores)
atividades de suporte aos seus processos
(ex: compras, contabilidade, sistemas| de
manutencao, etc.
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8. Com quais instituic6es vocé colaborou ativamente mbesenvolvimento da inovacdo mais importante da sdama nos ultimos 3 anos? Selecionar

DELIVERABLE 2.1: Original tool kit

todas as opc¢oles relevantes. Nota: O termo regidoregere ao nivel sub-nacional (ex: estado).

Sua Seu Pais América | América | Europa (E:Lérn?[rp; e Japdo & | Resto da
Regido do Norte | do Sul Ocidental . Oceania | Asia
Oriental
8.1 Clientes
8.2 Fornecedores
8.3  Competidores
8.4 Empresas de consultoria
8.5 | Governo
8.6 | Universidades estrangeiras/
instituicdes de pesquisa/
laboratorios
8.7 Outros
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DELIVERABLE 2.1: Original tool kit

9. A sua empresa desenvolveu ligacdes formais (ex: agbes de pesquisa) com alguma das
seguintes instituicbes estrangeiras?

Marque todas as opc¢0Oes relevantes.

Sim, Sim,
ligagéo ligacdo | Nao
formal informal

9.1 Clientes

9.2 Fornecedores

9.3 Competidores

94 Empresas de consultoria

9.5 Governo

9.6 Universidades/ instituicbes de pesquisa/

laboratorios
9.7 Outros

Outros (especificar)
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9.2. NOs queremos entender quais caracteristicas da régi sede (host region) para a qual a sua empresamseveu foram importantes na decisao
de (offshore) producgéo e/ou P&D e atividades inovatas. Marcar todos os fatores que considerar impoantes.

Offshoring de | Offshoring de
producado inovacao

9.2.1 Disponibilidade de conhecimento especializado g&oesede (host region)

9.2.2 Disponibilidade de capital humano a um custo maisdodo que em seu proprio pais

923 Acesso a infraestrutura de conhecimento e servigoegido sede (infraestrutura de P&D, servigos de
o suporte técnico, etc.)

924 Acesso a outro tipo q§ infraestrutura,'fgtoresrei(;zB produtivos com custo mais baixo (terra, inss
o ou trabalho ndo qualificado, ICT, eletricidade oastradas, aeroportos, etc.)

9.2.5 Oportunidade de vender produtos existentes e comgegior acesso a novos mercados

926 _Incentivos para instalagédo de atividades na reggde (ex: regulacdo favoravel, tributagéo especial,
o instalacBes de testes, etc.)

9.2.7 Mercado financeiro mais eficiente (incluindo Calpita Risco)

9.2.8 O nivel de padrfes éticos e de credibilidade

9.2.9 Outros

Outros (especificar)

Page 50 di 64



A

\

10.

ANE,,

gue se aplicam.

DELIVERABLE 2.1: Original tool kit

Favor indicar qual das seguintes funcBes sdo exeéadas pela sua empresa (incluindo outras subsidi@$ da mesma empresa). Marcar todas

Na sua Em uma firma Em uma flrma Parceiro Parceiro Parceiro terceirizadc
, Y subsidiaria em uma s ” :
unidade no | subsidiaria em uma reqiio em terceirizado em terceirizado em um em um pais em
seu pais regido desenvolvida degsenvolvimento seu pais pais desenvolvido | desenvolvimento
10.1 | Geréncia estratégica
10.2 | Desenvolvimento de produtos
(pesquisa, design e engenharia
10.3 | Marketing, vendas e geréncia de
contas (account management)
10.4 | Operacdes (manufatura,
fornecimento de servicos)
10.5 | Compras (procurement),
logistica, distribuigdo (compra,
estoque e transporte de insumos e
produtos)
10.6 | Governancga corporativa (legal,
financeira, contabilidade,
relagbes com o governo)
10.7 | Geréncia de recursos humanos
10.8 | Desenvolvimento de tecnologiale
de processos (manutengéo,
redesign de equipamentos)
10.9 | Infraestrutura (instalacdes e
manutencgéao de sistemas de IT)
10.10 | Servigco a consumidores e pos-
venda
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11. Baseado na sua propria experiéncia, indiqgue em queedida cada um dos fatores a seguir representa uneshfio ou uma barreira quando vocé
considera desenvolver um novo produto ou processmeolaboracédo com outra firma, universidade ou out organizacéo localizada no
exterior. Marque uma opcdo em cada linha.

Barreira Barreira Barreira Barreira N&o é uma
extrema grande moderada | pequena barreira
11.1 Encontrar novos conhecimentos relevantes no mundo
11.2 Avaliar o valor de novos conhecimentos
Desfazer barreiras institucionais e funcionais @se
11.3 incentivos necessarios para colaboragéo (ex:
management buy-in)

A localizagdo atual das operagcbes e o custo de muda
essa configuracao.
Gerenciar a complexidade de projetos globalmente
11.5 | dispersos e diferengas culturais
entre nacdes e regides
Harmonizar ferramentas, estruturas e processcsdea |
(network) para permitir colaboracéo e re-uso

11.4

11.6

12. Durante os ultimos trés anos, quao positivas ou natijvas foram os seguintes fatores no processo delgghlizacao/internacionalizagdo das suas
atividades de inovagao?

Muito Moderadam Moderadam | Muito Experiéncia
. ente o " .
Negativa . ente Positival Positiva Inexistente

Negativa

Suporte pratico de centros de apoio a internadizagio
da inovacéo, de ciéncias aplicadas / servicos de

Lo tecnologia industrial e de organizacdes de tra@stea
de tecnologia
12.2 Incentivos publicos e suporte econémico disporaeh

internacionalizar contatos de negocios e de inavaca
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DELIVERABLE 2.1: Original tool kit

Muito Moderadam Moderadam | Muito Experiéncia

Negativa ente . ente Positiva Positiva Inexistente
Negativa

Os contatos e a exposicdo internacional de undastss,
12.3 pesquisa publica e universitaria, praticas admatists
e regulacéo de colaboragéo de pesquisas

Forca de trabalho especifica para as necessidades d

L internacionalizac&o da inovacgao
125 As regulamentacdes, préticas e jurisprudéncias
: relacionadas aos direitos de propriedade
126 Regras e praticas relacionados ao investimenttodire
: estrangeiro e a politica comercial
12.7 Regras e praticas ligadas a politicas de migragéeo@
' emprego de cientistas/ técnicos/ especialistagregiros
12.8 Disponibilidade de capital de risco para atividades

inovativas com uma dimens&o internacional

O ambiente de governanca corporativa (regras
12.9 relacionadas a propriedade das firmas, direitos dos
acionistas, etc.)

13. Considerando suas atividades inovativas FUTURAS, var indicar em que medida vocé vé a necessidade melhorar os seguintes fatores:

Necessidade | Necessidade | Necessidade | Fator
Grande Moderada Pequena Irrelevante

13.1 Melhor apoio de centros de ciéncias aplicadasig®rde
tecnologia industrial e organizacfes de transféméhe tecnologia

13.2 Mais incentivos publicos e suporte econdémico disgepara a
internacionalizac&o de contatos relacionados aan@gyée inovagao

13.3 Melhor acesso a redes internacionais
13.4 Melhor qualificacéo da forca de trabalho
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DELIVERABLE 2.1: Original tool kit

13.5 Regulagéo, prética e jurisprudéncia mais rigidesi@adas a
propriedade intelectual

13.6 Regras relacionadas a politica de investimentaadéstrangeiro
melhore e mais claras

13.7 Politicas de migracdo mais abertas e flexiveis @anaregar
cientistas/ técnicos/ especialistas

13.8 Maior disponibilidade de capital de risco paraidtédes inovativas

que possuam uma dimensdao internacional
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14. Em relacédo a crise internacional atual, favor indiar qual das consequéncias listadas
abaixo vocé espera afetar a organizacdo e o nivel dua prépria atividade inovativa em
um futuro proximo.

14.1 | Pouca ou nenhuma mudanca

14.2 | Esforco crescente de inovacdo da sua parte

14.3 ' Uma redugéo importante das suas atividades in@stiv

14.4 | Relocalizagdo da sua atividade inovativa para eriext

14.5 | Relocalizacéo da atividade inovativa do exterioa@asua unidade
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6.4. The questionnaire in Chinese

o PBRT AU T B S R WA, 8 T B AR 3 B A X Y R AE H i >
o [RIERETP AT, 1 LASE A T 2008 R GG A B HE

. ) G e 2 & =, FFAR A F2006F . 20074 120085 1)K

1. BARFETIL

L1 | kali=smTk

12 B T HLAELAD L7 B

13 | sl

1.1. b7k CREIFESTIN)

1.1.1 | 13184

1.1.2 | 132%kmn T

1.1.3 | 133 Euhin L«

1.1.4 | 134%%E

115 | 1355 MW T

1.1.6 136 7K 7= i T

1.1.7 13780 K ELFNE 5L T

1.1.8 | 139 KAt A& fhn L

1.2, Pk GERBE. HEHLEH A B TR & S

1.2.1 | 4011 5L A5 i

1.2.2 | 4012 (545 He e 45 1hliE

1.2.3 | 4013315 Zuti 5 & il

1.2.4 | 4014F5 8l A5 fe 2 ut e 46 il it

1.2.5 | 40411HEHLEEH LI

1.2.6 | 40421 5N M &5 45 i

1.2.7 | 4043H Fil HHIINEB B &l

1.2.8 | 40715 H 45

1.3. Pk ik GRESIE)

1.3.1 | 3721 R4 L4

1.3.2 372501
VUREE: B A B, AR B MEah R . 2 3has SR BT R
o R RS S TR B S R S AR

1.3.3 372502

LB DT B REE S ] 4 A

PR DREGAL. BIBhas. AR R0, B4t ioeds. wohds. WA, 1S

1.3.4 | 3991754 e i s H i) ihil i
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1.3.5 | 412294 HIM RS . DR A

1.3.6 | 2911R %% aHE

2. BAFRBT: (REgEFE—M

2.1 RS FATATES [ 2 R AT AL 2

22 | pEAFNTRA

2.3 | BEAF R

3. HAFERATARK

3.1 /NF10A

3.2 10-49A

3.3 50-249\

3.4 250-999\

3.5 1000A LA k= (£4451000A )

4. HAIRAFRKKHENHERL?

4.1 el A m AR Jm 4k

4.2 KN PTHE T )

4.3 2=HE T
4.4 Jb
4.5 [CES
4.6 PERK
4.7 2R ER
4.8 AE9H

4.9 H A AR

4.10 Fax H A0 A B LA ) e S [

5. THIMmRABIE R RE UL 5t A B BIE AR RIR ?

S.1 | A WL I A A b A BRI R ST A Kk 2 AR

52 RN WIS [ 2 R AT Al ST T K 2 B R
5.3 o] AREE [ 4 ) K BB A

SA RO B L E SR 56 R S [ 2 R I R B R

5.5 RO B FOHURIR R Tk % R

6. EIMMIE R =4 (2006-2008 HA R KIBIFFRAERE? (B LLEE /L ERETD

\‘&
17

i e
®ENE
& = B
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6.2 PR

6.3 | i T L AWk B

6.4 Yo o3 BANICIE Ty vk b A U 2 1 et

6.5 R W 55 MIOR B 5 SO ARG SR b A ol e 2%
(1 ik

7. T %3F (2006-2008) TFHIHRLELH R B AR R EREEQFTHEN IR EIENTR?
(IFI B A 7 HIH X 845 5 B2 )

gl | Ak | B3 | FESE | PERR | RAR | ARM | HA | BRH

FTeE | BifE KK AR | AR
Fods | KA |
X XK DI PAAR
i9R)2
P
XK
7.1 % P
7.2 | fENE
7.3 L
7.4 YA T
75 | BUF
7.6 [E AN K2 WFFEAL
PRI SEEG =
7.7 | Hib

Hpth GHEHD -

8. RAFRRBEEHNTHALRREEAREFEXNIRRR?

EXPRHR | FIEARKR BAHKER

8.1 2

8.2 A

8.3 LA

8.4 EA AT

8.5 BT

8.6 FEAMK2E . WEFCHLAL IS5 =

8.7 HoAh

Hph GEHID -

9. THIMBLLER RIS A 7 PE BN EB A, BERAMGIFESISEPREFEENEM? GFR
5 % F) FE 5% 9 R 3 B X I FRUE 1 <)

AL | AUEAMY

9.1 AT 53 o 7 AR [ B0 Oy b 3 4R P A R
9.2 RIE B BAT R AS i 3 A BEA

9.3 ARTE R AT B AT A Bt Bt A AR SO ik 557K
9.4 ARIE R AT BRI 27 B R I 55

9.5 AA T DT B i RENS HE N ARTE B IXAE 1R T
9.6 R [ AEAT DA BUCEE T TR AR BE I e RO

9.7 RIEEBA AR e (BRNEHSTD

9.8 IR TE AT R A PR o R P AR 1
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99 | Jtib |

Hpth GHEHD -
10. FHR I BA T E M ST RSN & FEAKAE S B TR L B pE ?
GETEFTE & HIRE P EDO

Anwl | AnE | ARE ARE | RIEE | KT
IR | IREEAR | PRfER | FAMU | EAMu
BEZ | PR KA | etk | SRk
Mz | Koy | watE | fF

Pl SO | A

10.1 =il

10.2 FERIER

10.3 Y BRI

10.4 e R N A R 2 E
#

10.5 K R AN

10.6 Wl R, W5, =
it BUNKRRFHS

10.7 | Nyt et

10.8 FARMT 2R (4
&, EHRII3E)

10.9 HWRAGEYIT A5

10.10 | &/ A GRS

11. BBEAFAERSINAF REMEAMARGENETRMQIFESNN S, SRMERERK

BEmm?
WA | A | | BRE | RES
5
111 | A eRyE ) S AT DG 1 37 501K
11.2 | e EaniR i i
11.3 | Jrabur e RIZ 2N b bans, R 58 1R
FEALRl (A0 A B 2O
114 P YT IS Hh S DL S AT R A
A
11.5 | s p e AR 5 100 H BRSO 2 5
Ak 1 5L e
11.6 | 3 o s AN L0 AT R TS VE QIR i
TH. SRz
12. mid k=4 (2006-
2008 Wi AT NEESRUFE TS, FARSHERE EREE W2
IR | B — BEN | RBK

121 el AR TR AR S
A LB BT 3RAF (1) 5L s
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7. ANNEXII

7.1. Introductory letter for Survey Monkey e-mail distr ibution

Subject: survey on

Dear Madam/Dear Sir

The [insert institute name] is presently coordinating a research project ¢ob&@ Innovation
Networks. The project called INGINEUS is conducted collaboration with partne
institutions located in 11 countries.

The purpose of the project is to understand the geagraphy of innovation activitie
worldwide, that is, where are firms locating theinovation activities and who are th
collaborating with in the development of new praduend processes. The ultimate aim of
project is to inform policy on enhancing innovatieamd competitiveness.

By completing this online survey you will make aluable contribution to this area
research. This, in turn, influences the designfteicéve and relevant policies affecting yo
business operating environment. It is only 6 pdgeg and it will take you no more than 1
20 minutes to complete. Your time is greatly apjatec.

Once the data from all the global partners has beeassimilated, our project team will
provide you with an industry report highlighting the performance of your company
plotted against the national and global average obined for each of the questions. This
highly current report will be useful in benchmarking your firm against your
competitors, the industry average ininsert country] and of the industry worldwide.

Here is a link to the survey:
(A link will be automatically inserted)

This link is uniquely tied to this survey and yemail address. Please do not forward
message. If you would like to send this survey wo#k colleague kindly mail us omnert e-
mail address] and we will forward a link to the intended re@pt.

Thank you for your kind collaboration.

Best regards
[Your contact details]
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7.2. Cover letter to solicit no-respondents

Dear Sir/Madam,

Your company has been selected to participateshoat web based questionnaire survey in

the [automotive/ ICT/ agro-processirnigfustry in_[country] The overall purpose of the stu

Is to increase the knowledge about where [natitjdirms locate their production and their

main global partners.

We who contact you are working at [instutiard we are grateful for your time and effort

dy

n

responding to the questions in our survey. Youtigpation helps us to create problem
oriented and policy relevant knowledge about tiiects and consequences of globalization in
[country] and within the European Union. The survey congifew pages and the questions
are constructed in such a way that it will be e@asparticipate. It takes about 15 minutes to
complete the survey. The language chosen to petfoensurvey is English since the project

involves different countries.

You can access the web based questionnaire suryelibking on the following
link:http://www.surveymonkey.com/s.aspx

If we will be able to make reliable conclusiongstof importance that you respond to

all

guestions in the survey. It is also very importdwatt we get your response and for this reason

we ask you to complete the survey as soon as pes¥ie also want to emphasize that y

our

response will be treated strict confidentially ahdt no one will be able to connect your

answers to your identity. No individual responsdstve connected to individual firms in any

reports based on the survey.

If you have any questions about the project orvileé based questionnaire survey you
welcome to contact us by e-mail (please see infoomabelow). If you think we hav

contacted the wrong person in your company to ta&e to the survey we would also

appreciate if you could redirect us to the righttegt as soon as possible.

We think it is very important that the results fraur study will be disseminated to you w
participate in the survey. By participating in caurvey you will have the opportunity t
receive an executive summary of the result where gan compare your company with t
average in the [automotive/ ICT/ agro-processingpstry.

We want to thank you for your kind participationaar study!

Best regards,

[Your contact details]

Please noteif you do not wish to receive further emails frais, please click the link belov
and you will be  automatically removed from our rmal list.
http://www.surveymonkey.com/optout.aspx

are
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7.3. Reminder for no-respondents

Dear Sir/Madam,

Your company has been selected to participateshoat web based questionnaire survey in

the [automotive/ ICT/ agro-process|ng [country]. The overall purpose of the study is

increase the knowledge about where [nationjalityns locate their production and their main

global partners.
We who contact you are working at [name institutiand we are grateful for your time a

effort in responding to the questions in our survégur participation helps us to create

problem oriented and policy relevant knowledge abine effects and consequences

globalization in [country] and within the Europednion. The survey consists of few pages

and the questions are constructed in such a wayitthall be easy to participate. It takes
about 15 minutes to complete the survey. The lagguzhosen to perform the survey i

English since the project involves different coiggr
We sent a first email in [monthihviting you to participate in the survey. We angare that

such period is usually very busy and that you cowtispend the time that the questionnaire

required. We would be very grateful if you could ilmow. You can access the web ba
questionnaire survey by clicking on the followinmgkt [SurveyLink]

If we will be able to make reliable conclusiondsitof importance that you respond to

sed

all

questions in the survey. It is also very importuatt we get your response and for this reason

we ask you to complete the survey as soon as pes¥ie also want to emphasize that y

our

response will be treated strict confidentially ahdt no one will be able to connect your

answers to your identity. No individual responsds$lve connected to individual firms in any

reports based on the survey

If you have any questions about the project orviled based questionnaire survey you
welcome to contact us by e-mail (please see infbomabelow). If you think we hav
contacted the wrong person in your company to fa&e to the survey we would als
appreciate if you could redirect us to the righttemt as soon as possible.

We think it is very important that the results fraur study will be disseminated to you w
participate in the survey. By participating in caurvey you will have the opportunity t

are

receive an executive summary of the result where gan compare your company with the

average in the [automotive/ ICT/ agro-proceskindustry.

We want to thank you for your kind participationaar study!

Best regards,
[Your contact details
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7.4. Reminder for partial respondents

Dear Sir/Madam,

As you know, your company has been selected toicgete in a short web based

questionnaire survey in the [automotive/ ICT/ agroeessing industry in [country. The
overall purpose of the study is to increase thewkedge about where [nationaljtyirms
locate their production and their main global parsn

From our records, we have seen that you startefil tm the questionnaire but that you

experienced some difficulties finishing it. If walMbe able to make reliable conclusions it
of importance that you responddth questions in the survey. For this reason, we wbkiéd
to kindly ask you to complete the questionnaire.

You can access the web based questionnaire suryeglidking on the following link:

[SurveyLink and complete the few remaining questions thatséieleft to answer. Please

remember to press the “Done” option at the endhefsurvey.
We also want to emphasize that your response witrdated strict confidentially and that

one will be able to connect your answers to yoenidy. No individual responses will be

connected to individual firms in any reports basadhe survey

If you have any questions about the project orvileé based questionnaire survey you
welcome to contact us by e-mail (please see infoomabelow). If you think we hav
contacted the wrong person in your company to ta&e to the survey we would als
appreciate if you could redirect us to the righttegt as soon as possible.

We think it is very important that the results fraur study will be disseminated to you w
participate in the survey. By participating in caurvey you will have the opportunity t

S
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receive an executive summary of the result where gan compare your company with the

average in_[automotive/ ICT/ agro-proces$imglustry.

We want to thank you for your kind participationaar study!

Best regards,
[Your contact details
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